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Per un nuovo retail. 
 

1. Storytelling : 
 raccontare la propria storia attraverso  
un nuovo concetto di spazio narrativo. 

 
2. Relations:  

design delle relazioni, interaction technologies e i nuovi artigiani. 
 

3. Together:  
rituali, piaceri, politiche della cooperazione:  

“la collaborazione rende più agevole il portare a compimento le cose  
e la condivisione può sopperire ad eventuali carenze individuali”. 

(Richard Sennet).  
 

4. Connections:  
“What is design? Connections, Connections and Connections again…” 

(Charles Eames). 
 

5. Learning: 
comprare, abitare, imparare. 

 
6. Stage: 

“…nel retail, come nel teatro, è importante catturare l’attenzione…”. 
 

7. Cross fertilisations: 
l’arte di saper incrociare culture differenti. 

 
8. Design House: 

la ricerca della qualità, del talento, dell’eccellenza. 



1. Storytelling :  
raccontare la propria storia attraverso  

un nuovo concetto di spazio narrativo. 
Jasper Morrison Shop. 
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1. Storytelling :  
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Jasper Morrison Shop. 
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1. Storytelling :  
raccontare la propria storia attraverso  

Un nuovo concetto di spazio narrativo. 
Jasper Morrison Shop. 

 
 

9 



2. Relations:  
design delle relazioni, interaction technologies  

e i nuovi artigiani. 
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2. Relations:  
design delle relazioni, interaction technologies  

e i nuovi artigiani. 
Meet your Hermes artisans. 
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2. Relations:  
design delle relazioni, interaction technologies  

e i nuovi artigiani. 
Meet your Hermes artisans. 

 

14 



3.Together:  
rituali, piaceri, politiche della cooperazione:  

“la collaborazione rende più agevole il portare a compimento le cose  
e la condivisione può sopperire ad eventuali carenze individuali”. 

(Richard Sennett)  
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3.Together:  
rituali, piaceri, politiche della cooperazione:  

“la collaborazione rende più agevole il portare a compimento le cose  
e la condivisione può sopperire ad eventuali carenze individuali”. 

(Richard Sennett ) 
H&M Capsule Collection. 
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3.Together:  
rituali, piaceri, politiche della cooperazione:  

“la collaborazione rende più agevole il portare a compimento le cose  
e la condivisione può sopperire ad eventuali carenze individuali”. 

(Richard Sennett ) 
Diesel Foscarini. 
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4. Connections:  
“What is design? connections, connections and connections again” 

(Charles Eames) 
London Design Festival 2013. 
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5. Learning: 
Comprare, abitare, imparare. 

Eataly, scuola di cucina. 
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5. Learning: 
Comprare, abitare, imparare. 

Tom Dixon. 
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5. Learning: 
Comprare, abitare, imparare. 

Tom Dixon. 
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6. Stage: 
“nel retail, come nel teatro, è importante catturare l’attenzione”. 

Merci, Paris. 
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6. Stage: 
“nel retail, come nel teatro, è importante catturare l’attenzione”. 

Merci, Paris. 
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7. Cross fertilisation: 
L’arte di saper incrociare culture differenti. 

ABC Carpet and Home, Antropologie. 
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7. Cross fertilisation: 
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ABC Carpet and Home, Antropologie. 
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8. Design House: 
la ricerca della qualità, del talento, dell’eccellenza.  
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8. Design House: 
la ricerca della qualità, del talento, dell’eccellenza.  



Case Study 1: 
Design House. 
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Case Study 1: 
Design House Stockholm. 
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Case Study 1: 
Design House Stockholm. 
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Case Study 1: 
Design House Stockholm. 
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Case Study 1: 
Design House Stockholm. 
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Case Study 1: 
Design House Stockholm. 
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Case Study 1: 
Design House Stockholm. 



Case Study 2: 
Design, food, tavola, cucina. 
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Case Study 2: 
London Design Festival. 
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Case Study 2: 
Jamie Oliver. 
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Case Study 2: 
Jamie Oliver Barbecoa. 
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Case Study 2: 
Jamie Oliver Barbecoa. 

Designjunction. 
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Case Study 2: 
Jamie Oliver Barbecoa. 

Designjunction. 
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Case Study 2: 
Jamie Oliver Barbecoa. 

Modus. 
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Case Study 2: 
Jamie Oliver Barbecoa. 

Michael Sodeau. 
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Jamie Oliver Barbecoa. 

Michael Sodeau. 
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Case Study 2: 
Jamie Oliver Barbecoa. 

Michael Sodeau. 
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Case Study 2:  
Jamie Oliver Barbecoa. 

Pearson Lloyd’s. 
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Case Study 2: 
Jamie Oliver Barbecoa. 

Modus, PLC Chair. 
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Case Study 2:  
Jamie Oliver Barbecoa. 

International. 
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Case Study 2: 
Jamie Oliver Barbecoa. 
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Case Study 2: 
Jamie Oliver Barbecoa; 

pop up restaurant. 
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Case Study 6: 
Bulthaup. 
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Case Study 10: 
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Case Study 10: 
Muji. 



Grazie per l’attenzione. 

Paolo Lucchetta 

Milano, 22 ottobre 2018 


